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Landscape Image Perception of Wangcheng Park in Luoyang City
Based on Network Data

WANG Li, YAN Yafei, LI Shulei
(College of Horticulture and Plant Protection, Henan University of Science and Technology, Luoyang, Henan 471000, China)

Abstract ; Based on the data source of online tourist reviews, this study used web text analysis method to
analyze the perception of the landscape image of Wangcheng Park in Luoyang City from three aspects of
word frequency analysis, social network and semantic analysis, and emotional analysis, to understand the
image of Wangcheng Park. The results indicated that the landscape image of Wangcheng Park consisted
of spatial sites, plant landscapes, landscape facilities and cultural landscapes; tourist perception was
composed of focus, behavioral characteristics and evaluation; tourists had a good overall perception and
impression of Wangcheng Park, with a positive emotional tendency and negative emotions mainly concen-
trated in service management, landscape facilities, and landscape maintenance. Finally, this paper pro-
posed to improve facility services, enhance interactive experiences, enrich landscape connotations, and
strengthen peak season and digital management, to provide tourists with a better recreational experience.
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Fig. 1 Plan of Wangcheng Park in Luoyang city
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Tab.2 High—frequency words for online evaluation of
Wangcheng Park (top 30)
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Fig. 2 Semantic network of Wangcheng park
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Tab. 6 Statistical analysis of emotional tendency
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