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Abstract; Southern Shaanxi is located in the Qinba Mountains and is very rich in natural resources. As a
water source protection area for the South—to—North Water Diversion Project, Ankang City is a good place
for health preservation tourism. Based on the research results and experience of health preservation
tourism in various places and the SWOT analysis of the competitiveness of health preservation tourism in
Ankang City, this study used the AHP analysis method to construct the evaluation index system and
weight of Ankang City’s health preservation tourism competitiveness with 14 index layers from internal ad-

vantages, internal disadvantages, external opportunities and external challenges. The evaluation results
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indicated that the strategic point G (0.005, 0. 002 8) was located in the first quadrant, and the health

preservation tourism competitiveness of Ankang City selected the growth strategy to promote the construction

of beautiful Ankang supported by the health preservation tourism industry. This paper proposed strategies to

enhance the competitiveness of Ankang’s health preservation tourism, such as establishing an “ Ankang Health

Preservation Tourism Ecological Zone” and building a brand of health preservation tourism.

Key words: health preservation tourism; competitiveness; index system; SWOT analysis method; AHP

analysis method; Ankang City
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Tab.1 SWOT matrix of competitiveness of health
preservation tourism in Ankang City of

Southern Shaanxi
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Tab.5 Weights of evaluation indexes for the
competitiveness of health preservation

tourism in Ankang City
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Fig.1 SWOT overall feature strength analysis
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Fig.2 SWOT key element feature strength analysis
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